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Disclaimer:

This presentation may contain examples and resource materials that 
are provided for the user’s convenience. The inclusion of any material 
is not intended to reflect its importance, nor is it intended to endorse 
any views expressed, or products or services. These materials may 
contain the views and recommendations of the presenter as well as 

hypertext links, contact addresses and websites to information 
created and maintained by other public and private organizations. The 

opinions expressed in any of these materials do not necessarily 
reflect the positions or policies of the U.S. Department of Education. 
The U.S. Department of Education does not control or guarantee the 

accuracy, relevance, timeliness, or completeness of any outside 
information included in these materials. Mentions of specific 

programs or products in these examples are designed to provide 
clearer understanding and are not meant as endorsements.



Introduction

• Some subject matter may be controversial or uncomfortable to some.  Please note:  
nothing in the presentation is meant to offend, but rather, to educate, promote critical 
thinking, and encourage thoughtful discussion.

• We invite you to keep an open mind, and to take advantage of this learning opportunity.

• Your active and respectful participation, questions, and discussion contributions are 
appreciated and strongly encouraged.  

• Please be respectful of the subject matter and the folks present. We won’t all share the 
same feelings, beliefs, or perspectives, but we can all learn from one another’s point of 
view.

• Please note also:  We are NOT THE experts in this subject matter, which is why we want 
to hear and learn from you today.  ☺

Okay… Let’s Talk!



Roots of Tension





Victims of Circumstance



Perpetrators of Injustice



Our 
Society, 

Ourselves





Subliminal Messages in Advertising *Americans are exposed to approximately 10,000 ads per day.

















• When we see an image, we interpret it 
in order to make sense of it, either 
consciously, unconsciously, or 
subconsciously.

• The reactions to any of the images you 
experienced, whether positive or 
negative, were learned.

• How do we learn these reactions?                                                
Where do they come from?

Symbols and Images Hold Meanings and Garner Reactions



• Personal Experiences (i.e. interpersonal 
interactions, observations, 
REPRESENTATION (or, lack thereof))

• Environment (society, family, belief 
systems)

• Media (i.e. Film, Television, Internet, 
Radio, News, Print Media).

• Social Media (i.e. Influencers)

• Learned social constructs/social norms

• Subliminal Messaging



Remember:

*Symbols and images carry meanings that we 
learn by processing social stimuli.

*Does this same kind of internal 
processing happen when we look at 

other people?

• How so?

• Why does this happen?

• Is this wrong?

Also, does the way others define us 
influence how we define ourselves and 

vice versa?



Jacques Derrida (1930 -2004)

*Deconstruction Strategy, Duality, and binary oppositions.

TALL SHORT

HAPPY SAD

HOT COLD

PRESENT ABSENT

LOVE HATE

ALIVE DEAD



Many concepts or phenomena can only be understood in 
relation to their opposites.

Therefore, according to Derrida: 

• Defining (or, making sense of) others is how we learn to identify ourselves, 
and understand our place in the spaces we occupy.  

• Define (or make sense of) OTHERS → examine ourselves in relation to others → create a personal IDENTITY.



*Placing people, 
ideas, and 
external stimuli 
into categories is 
how we come to 
understand and 
make sense of 
the world, and of 
ourselves.  

Would you agree? 
Why/Why Not?

Can anyone give me an 
example of how this might 
play out in real life?



But, We Have to be Careful…

• In what ways does this process ever 
become problematic?

• When we make assumptions about or assign 

value (positive or negative) to another 

person or group of people simply in virtue 

of their difference(s) from us.  

• If we aren’t careful, understandings that could 

have been used to acknowledge and 

celebrate diversity could become:



• SEXUAL 
ORIENTAION

• RACE

(RACISM)
• CLASS

(CLASSISM)

• ABILITY

(ABLEISM)

• GENDER

(GENDERISM OR 

GENDER BINARISM)

• PRIVILEGE • RELIGION

Stereotypes and Discrimination on the Basis of OR Due to: 

• AGE

(AGISM)
• SEX

(SEXISM)



For Example:

*Among the many ways that I personally identify myself, I 

am an African-American female.  It’s not WRONG for me 

to say as such, while perhaps acknowledging that 

another person is, for example, a white, Italian-American 

male.  

But… it WOULD be problematic for me to say, “I’m better 

than him because I am female and he is male.”  Now, 

I’ve just unfairly, and WRONGLY, qualified our identities.

Ashley- Lead. Female. 18-22. White.

Nia- Lead. Female. 18-22. Black.

Torey- Supporting. Male. 18-22. Black.

Mrs. Soo- Supporting. Female. Early 

40s. Korean.
Officer Bennet- Supporting. Male. 

Early 30s. Black.

Officer Chase- Supporting. Male. Mid 

20s. White.



So, Now 
What? • You can be honest…  Was this session 

a waste of time?

• What will you do with this information 
following this experience?



• This conversation began with a discussion that societal norms, ideas, and 
identities are created.  Since these are constructs, they can always be 
changed.  This is progress for the better.

• Each of us has the power to affect change – within ourselves and our 
local and global communities.



For More information on how to book this presentation for your class and/or workplace:

Website:
https://www.toolmakerproductions.com/touring-shows-talkbacks

Direct: 

allie@toolmakerproductions.com

Thank you for joining us!


